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Deirdre Wallace is at the forefront of developing “green” hotels. The Ambrose, a beau-
tifully tranquil eraftsman-style boutique hotel in Santa Monica, California, Wallace's
first signature hotel gone green, hopes to receive the commendations for being the
first LEED-EB hotel and one of the first five LEED-certified (Leadership in Energy and
Environmental Design, the U.S. Green Bullding Council's benchmark certification) ho-
tels in the United States.

fter panelist in the hospitalit
of eco-friendly building and sustai ation. With The Ambrose,
blueprint and madel for green
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DEIRDRE WALLACE

Deirdre Wallace gave us a behind-the-scenes
of what will be one of the first LEED-EB-certified
hotels in the U.S., and her exciting plans to
green the American hotel landscape.

Natural Living:

Deirdre Wallace: | actuslly envisioned a “healthful” hotell Once we
opened, | sort of dove into green building as a direction in which to take
the company and this hotel. There really was no other option for me

NL:

DW: Even within our business customer base, there are those who stay
with us because they know we are green. And then there are thos
stay with us because they love the hotel.

NL:

DW: We are going to expand The Ambrose as a cancept. All new hotels
will be built from the ground up to LEED-certification standards. We are
locking at other sites in New York and at the West Coast. And we are also
launching a management company 5o we can help other owners operate
green hot:
LEED s pretty stringent. They don't have a LEED for hospitality yet. The
idea isthat all our hotels will be LEED-certifiec!. We are working on creat-
ing certification for ‘green hotels” We can actually give to the hospitality
industry and it will be there for anybody to reference. The whole idea

is that we all get greener! And it's good for everybody's business! It
shouldn't be just about marketing, it should be for the ultimate benefit of
humanity. We have a real opportunity here,

NL:

DW: One of the challenges of being a pioneer in the industry is that you
haveto dig deeper and work harder. | believe in five to ten years from
now the whole hospitality industry will be green. Maybe not to the level
that The Ambrose is but to a much higher level than it is today. The guests
will be 2 lot more aware of what it means to be green. | am sure s hotel
like this and a few others that are already open and running a green oper.
ation will assist in getting that message across. | am involved with a group
am on their New York and Los Angeles committees.
Inthe hospitality business | have just recently sat on a few panels, on

called Global Gre

green operation and on green building. The industry is learing and there
are no other companies building and operating
there are a few brands launching in the future. 5o we are uniquely posi-
tioned to influence green hospitality even though we are comparatively a
small company. Itis a very exciting time to be green, #

56

een hotels however
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