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Joward A New Lgmm

ADG strives to provide innovative lighting products and solt
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enery for those fitures —which can't e
wsed i lange arcas and.
Thecompany issbostriving o incor

porate green methods in-house, he adds,
Ttis member of the US, Green Building
Counciland is an Energy Star partner. It
islso looking into a national recycling
program, he adds.

W have been collaborating with
national franchise pick up system to pick
up discarded oldlights that are being
replaced with new induction lights”

Olesker exphirs

NEW COLLECTIONS
Last year, ADG acauired] the rights and
licenses for the premicr, cstate and
antique reproduction colletions of
decontivelghtsand
home décor

ly designed by architect Julia
vwspaper m

e

an and
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“The licensor o the estate had called s
and soid [they'dl liked the qualiy of shat
[they'd] seen,” Olesker says. ADG also
plans to introduce an inspired by collc
tion, manufactaed by the company:
Americat: manufacturer has

iven us theadvantage vercxher fixture
! he says. “‘Anything from decor
unctional. This s what we deen

as functional detail*

AFFORDABLE DESIGNS
1 2010, the comgany plans tointrodce
its minuetseection, a collection that

ble vl designed lghts

emphasizesaffor
thatare compursble o ehat has been
shonwn at Willams Sorioms Homne (WSH)

which are mace in China. “They [WSTH]
could bea potential seller of he line but
weare boking tall possbiltis o intro-
duce aqualit to the publc thatis truly
neded, hesa,

“Iewillalow the el publicto have
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s Unlike most
affordable design options, these will be American-
‘made, he explains.

“We're nnovative and [want to bring those
‘options to the table,” Olesker explains. “We
have a esporsibilty, s an American manafac

‘moreaffordable interior d

turer, 0 bring back the greatness we have, We
e the opportunity to introduce products
froman innovative point. We're taking our cucs
from Julia Morgan. They were very innovative
and very upscsle for the times.

“Hearst was o proud that he kad dlectric
Hights, not g, The light bulb was celebrated as
partof the design,” he continues, “The metal
work was well cafied by artisans, and the build-
ing materias were of the age. We seethat in the

2lst century we ca beasinnovative wich no
VO finishes,induction lihting or LED buibs
and welcrafted mterils

“Affordability isa culmination of good
design,” he continues. ‘American ingenuity
and the willingness t work for the general
#00d. ADG does this for s clients.”

EXTENSIVE EXPERIENCE
ADG i the second company Oleser has found-
ed.“Tdrew from my experience from the past”
hesays. “Asan architectural designer, aunched
my frstight and produuct company in the carly
19905 It was a similar economic time as none
and Istllsurvived and grewa thriving company.
“Now, ADG i five years old andl s ready to
thriveas well It because thereisa e
that times change,
(ol g s i s W o
make ll those things work together”
Hisexperience is more extensive than the
leaderso e

Fou -

* Architectural Detail Group

v in today’s market-
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“We had the opportunity to mect many o
larchitects] throughout the course of my career”
HEs St 4l (o bbbt
Iy educated asan architect. Lam scving the built
environment through the eyesof an architect,
not justof a manufacturcr”

ADG currently does made-to-orderlines
because they have the shilty o bring more
value o projects, he adds, "We're oing to pur-
sue it differenty in 2010 through multiple dis-
tribution points,” he says, “We're goin to create
reater accessibility by actually taking on new
datsbutess,ne companiesland people who
want to embrace thot line

Olesker sys his goal i for the compuany is t0
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ADGS o

plce. s technology has grown and energy
e ol e
solutions, he explains.

SEEKING SOLUTIONS
\n.(\.mnlai« options, such as induction lghting,
area partof thatsolution. “We're using  lotof
areen |m..mm| now” Olesker says. He adds
that his vision for the company i big.
“Tywould ke tosee the eco division grov

natiomyide;” he says. “We also wart o ke an
pproach and s very important that

weoffer value and service n our operatons.

et these s weare adding i tonal
Tsas forcel energy effcincy lssons toour staff
with open positons natiomvide;” hesas, &
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